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mar keter s have begun applying neuromarketing best practices without needing to engage in expensive
testing. Neuromarketing is an emerging disciplinary field

Neuromarketing is a commercial marketing communication field that applies neuropsychology to market
research, studying consumers sensorimotor, cognitive, and affective responses to marketing stimuli. The
potential benefits to marketers include more efficient and effective marketing campaigns and strategies,
fewer product and campaign failures, and ultimately the manipulation of the real needs and wants of people
to suit the needs and wants of marketing interests.

Certain companies, particularly those with large-scale ambitions to predict consumer behavior, have invested
in their own laboratories, science personnel, or partnerships with academia. Neuromarketing is still an
expensive approach; it requires advanced equipment and technology such as magnetic resonance imaging
(MRI), motion capture...

Neuromanagement

main research areas include decision neuroscience, neuroeconomics, neuromarketing, neuro-industrial
engineering, and neuro-information systems. Neuromanagement

Neuromanagement uses cognitive neuroscience, among other life science fields, and technology to analyze
economic and managerial issues. It focuses on exploring human brain activities and mental processes when
people are faced with typical problems of economics and management. This research providesinsight into
human decision-making and other general social behavior. The main research areas include decision
neuroscience, neuroeconomics, neuromarketing, neuro-industrial engineering, and neuro-information
systems. Neuromanagement was first proposed in 2006 by Professor Qingguo Ma, the director of
Neuromanagement Laboratory of Zhejiang University.
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The lULM University - Milan (Italian: Libera Universitadi Lingue e Comunicazione IULM) is auniversity
located in Milan, Italy. It was founded in 1968 and is organized in four faculties.

NeuroFocus

brain on neuromar keting& quot;. Archived fromthe original on 2023-06-15. Retrieved 2023-06-15.
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NeuroFocus was a neuromarketing and neuroscience research company founded in 2005 by a group of
academics and engineers from UC Berkeley that focused on applying neuroscience, neurology, and
neurological testing to awide range of fields such as marketing, advertising, consumer research, branding,
product development, and entertainment content. In 2011, consumer research and analytics firm Nielsen
Holdings acquired full ownership of NeuroFocus as part of the Nielsen's Product Innovation Practice.

NeuroFocus primarily relied on building measures of response that were translated from brain waves
collected through el ectroencephal ographic (EEG) sensors that record electrical signals produced by the brain



in response to stimuli. Aside from EEG-based full brain measurements, NeuroFocus a so makes...
Neurobranding

measurements, and psychological analysis. Neurobranding is distinct from neuromarketing in that it
specifically focuses on the long-term cognitive and emotional

Neurobranding isafield of study that applies findings from neuroscience and psychology to brand

devel opment, management, and customer engagement. It seeks to understand how consumers' brains respond
to brand elements, including logos, advertisements, packaging, and storytelling, through methods like
neuroimaging, biometric measurements, and psychological analysis.

Neurobranding is distinct from neuromarketing in that it specifically focuses on the long-term cognitive and
emotional connections between consumers and brands, rather than just optimizing short-term advertising
effectiveness.
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Ale Smidts (born 1958) is a Dutch organizational theorist, and Professor of Marketing Research at the
Rotterdam School of Management, Erasmus University (RSM). known for his work on organizational
identification, and neuromarketing.

Gemma Calvert

neuroscientist and pioneer of neuromarketing. She is the founder of Neurosense Limited, the world&#039;s
first neuromarketing agency established in 1999, and

GemmaA. Calvert FRSA is aBritish neuroscientist and pioneer of neuromarketing. She is the founder of
Neurosense Limited, the world's first neuromarketing agency established in 1999, and in 2016 she co-
founded Split Second Research, a company which providesimplicit research for companies worldwide.
Calvert isaprofessor of marketing at the Nanyang Business School at the Nanyang Technological University
in Singapore.

Buyology

book. Buyology is claimed to be a result of the author’ s three year neuromarketing study on 2,081 people to
identify the effect of brands, logos, commercials

Buyology: Truth and Lies About Why We Buy (2008) is a non-fiction book by Martin Lindstrom, in which
he analyzes what makes people buy. The author attempts to identify the factors that influence buyers
decisions in aworld cluttered with messages such as advertisements, slogans, jingle and celebrity
endorsements. Lindstrom, through a study of the human psyche, explains the subconscious mind and itsrole
in deciding what the buyer will buy. Lindstrom debunks some myths about advertising and promotion. Time
named Lindstrom as one of the world's 100 most influential people because of his book.

Data capitalism

monetization of data is described in data monetization. Information society Neuromarketing Shiller, Robert;
Wren-Lewis, Smon; Proafio, Christian; Theobald, Thomas,

In information economics, data capitalism denotes a"genus' of capitalism where datais the source of
monetization and often the currency and the final value.

Neuromarketing



A typical application of the principles of data worth isfound in surveillance capitalism. The methodology for
processing such mass datais usually summarized in the buzzword 'big data.

The general concept of monetization of datais described in data monetization.
School branding

prompting schools to employ branding techniques to compete. According to Neuromarketing, Columbia
branded itself as the only Ivy League school in New York City

A school brand is any type of term, mark or insignia, which distinguishes one school from another.
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